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ABSTRAK
Kajian ini bertujuan  untuk membandingkan motivasi pelancong di antara
pekerja sektor awam yang diwakili oleh guru dengan pekerja sektor swasta
yang diwakili oleh pekerja  ki lang Bagi mendapatkan data primer, soal  selidik
telah digunakan dan diposkan berserta dengan sampul surat beralamat sendiri.
Data yang diperolehi dianalisa dengan menggunakan program Statistical
Package for the Social Sciences (SPSS). Dapatan kajian menunjukkan
bahawa faktor motivasi paling dominan di kalangan responden awam dan
juga swasta ialah faktor keindahan. Dapatan dari analisa statistik deskriptif
menunjukkan semua faktor motivasi di kalangan responden adalah berbeza.
Dapatan dari kajian yang menggunakan analisa statistik inferensi pula
menunjukkan hanya satu motivasi yang tiada perbezaan min di kalangan
responden. Motivasi tersebut  ialah faktor kasih sayang. Motivasi yang lain
iaitu faktor fizikal  faktor kepuasan, faktor peningkatan dir i  faktor untuk
mengetahui dan memahami, dan faktor keindahan menunjukkan ada
perbezaan min di  kalangan responden.  Kajian ini t idak boleh
digeneralisasikan tetapi boleh dijadikan asas  kajian seterusnya.
ABSTRACT
The purpose of this study is to compare tourist motivation between public
workers that been represented by teachers and private workers that been
represented by factory workers. To obtain primer data, questionnaires have
been used and been posted along with own address envelope. All data
obtained were analyzed by using Statistical  Package for the Social Sciences
(SPSS). The result from the study showed that the most dominant motivation
factor among respondent was aesthetic factor. The result from the descriptive
statistic analysis showed that all  of the motivation among the respondent were
different. The result from the study that used inferential statistic analysis
showed that only one motivation did not show mean differences between the
respondent. That motivation was belonging factor. Others motivation such as
physical factor, safety factor, esteem factor, self actualization factor, to know
and understand factor, and aesthetics factor showed that there were mean
differences among respondent. This study cannot be generalized but can be
used as a base for further studies in this aspect.
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